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I. Conference Overview 
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CONFERENCE OVERVIEW 


INTRODUCTION The legal department’s April conference willibe the first 
ever to bring together alf of the in-house lawyers who work for Philip Morris. 
Approximately 130 lawyers, of whom almost forty are from the company’s various: 
foreign operations, will be present at the conference. In addition^ it will be a 
privilege to have present many of the company’s senior executives. 

The conference has been planned with the following objectives in mind: 

To introduce the company’s lawyers to one another; 

To provide the legal department with a better understanding 
of the company’s businesses; 

To inform the legal department of management’s expectations 
of its lawyers; 

To provide a forum for substantive discussion of key legal 
issues which confront nearly all Philip Morris lawyers; and 

To discuss how the department can ensure that it provides 
the company with the best legal services possible. 

To accomplish these objectives during the three and a half days of the conference 
will! require the efforts and dedication of ail involved. Nevertheless, each day allows 
time for everyone to enjoy the hotel’s many fine facilities and the surrounding area. 

_ CONFERENCE MATERIALS This notebook contains materials; which should 
be useful! both ini preparation for and attendance at the conference. In addition'to 
an overview of the Philip Morris legal department, information about the hotel, the 
formal! agenda, and photographs of the participants, the notebook contains back¬ 
ground! information for each of the major portions of the conference. The orga¬ 
nization of the notebook reflects the schedule of the conference. Thus, Tab V 
contains background information related to the business overviews, Tab VI is made 
up of four sections relating to the panel discussions on Tuesday and Wednesday, 
and! Tab VIII describes the format of the breakout sessions, 
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DINNER PROGRAM'S Each- night's dinner will be an important part of the 
conference at which a speaker will address: the groupt On Sunday and Wednesday 
night, there will be assigned seating. Except for a head table, seating will be open 
on Monday and Tuesday night. On' those nights* attendees are encouraged to sit 
with colleagues whom they are meeting for the first time. 

The four dinner speakers at the conference are truly a distinguished group. 
Oh' Sunday evening, Hamish Maxwell , Chairman and Chief Executive Officer of 
Philip Morris: Companies Ine., will share his perspective on the historic and future 
role of lawyers in Philip Morris’s development. The next evening, John A . Murphy , 
President of Philip Morris Companies Inc., will! speak. A former member of the 
Philip Morris Legal Department, Mr. Murphy will share with the group his views 
on how the department and the company have changed over the years and how they 
should continue to develop in the future. On Tuesday evening, William Murray, 
Vice Chairman of the Board of Philip Morris Companies Inc., will provide his 
insights into the future development of Philip Morris’s tobacco operations. 

At the closing banquet on Wednesday evening, it will be an honor to have 
Senator Howard H. Baker, Jr. as the conference’s final dinner speaker. Currently 
a partner in the law firm of Baker, Worthington, Crossley & Woolf in Huntsville, 
Tennessee, Senator Baker has previously served with great distinction as Majority 
Leader of the United States Senate and as White House Chief of Staff under President 
Reagani Senator Baker will provide an insider’s view of Washington. 

BUSINESS OVERVIEWS The first day of the conference will consist in part 
of presentations regarding Philip Morris’s business activities. The objective of these 
presentations is to convey information about the company’s business operations and 
to provide Philip Morris’s senior management an opportunity to tell its lawyers what 
is expected of them. Each of the Philip Morris companies will be represented by 
a member of its most- senior management. As the agenda indicates, the business 
presentations are divided into three sessions -- financial services, beer, and real 
estate operations; food; and tobacco. 
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Tab' V of this notebook contains general information on the company. A 
summary of Philip Morris’s development over the years, excerpts front' the Philip 
Morris and Kraft 1987, annual reports, selected reports by financial! analysts,, and a 
brief overview of the Kraft Generali Foods Group'are included. These materials 
should'provide useful background information on the company, but it is possible 
to glean only so much fromi them. Accordingly, each operating company executive 
will share with the group his view of the company and its future development. 
Monday’s sessions will also provide members of the legal department a chance to 
hear directly how senior management perceives the legal department. Each executive 
will doubtless bring his own perspective to bear in addressing this topic and there 
is likely tO' be diversity among the presentations. 

After the session on the company’s tobacco operations, John M. Rickman , 
Vice Chairman of Philip Morris Companies Inc. and Chairman and Chief Executive 
Officer of Kraft Generali Foods Group, will speak. Mr. Richman, who is a former 
General Counsel of Kraft, will discuss his transition from the role of in-house 
counsel to senior business executive. He will also share his views on the legal 
department’s role in a major corporationi 

The final speaker on Monday will be William I. Campbell , Senior Vice 
President-Planning, Philip Morris Companies Inc. Mr. Campbell will tie together 
the executive presentations by describing company-wide planning issues of major 
significance such as projects related to the development of business synergies. 

PANEL DISCUSSIONS Nearly a day and a half of the conference -- all of 
Tuesday and Wednesday morning -- will be devoted to substantive panel discussions 
of key issues which face the company and its lawyers. Tab VI contains background 
materials for each panel discussion. 

The topics which have been selected! for discussion should'appeal' to a broad 
range of individual interests. Indeed, many of the topics, irrespective of the partieulhr 
substantive law at issue, are matters of corporate policy about which all employees 
are likely to have a view. For example, the issue of drug testing in the workplace 
raises issues under American constitutional and statutory law. But dirug-testing-also 
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raises significant questions of corporate policy -- how do the Philip Morris companies 
view the balance between an employee’s right to privacy and an employer’s, interest 
in a safe and productive work place, to name an obvious one -- about which everyone 
at the conference should have a view. Further, the panel discussions are intended 
to be informative not only to experts in the field under discussioni but to others as 
well. No one in the audience should feel inhibited about asking questions of the 
panelists -- lively and active participation by everyone present will ensure the success 
of the conference . 

Format For the most part, all of the panel discussions will follow a similar 
format. For each panel, Murray H, Bring , Senior Vice President and General Counsel 
of Philip Morris Companies Inc., will describe the general topic for discussion, 
introduce the speaker and panelists* and briefly explain the format of the discussion. 
The speaker will then make a twenty to thirty minute presentation, after which he 
will direct questions to the panel. The questions willi prompt the panelists to discuss 
in detail issues of particular concern! to his or her department and to the various 
operating companies. The speaker’s questions to the panelists will last between 45 
minutes and an hour. Thereafter, the audience will be invited to address questions 
to the panel with the speaker acting as a moderator. 

Human Resources Panel Philip Morris currently employs more than 140*000 
people around the world. That figure alone should make obvious the importance 
of human resource management to the company. The first panel discussion will 
addjess this topic. Richard L. Snyder , Senior Vice President of Philip Morris 
Companies Inc., will act as the speaker and moderator for this panel, which will 
discuss such issues as 

AIDS in the workplace; 

The desirability and legality of employee drug testing; and 

Discrimination, emphasizing in particular the treatment of 
employees in foreign operations. 

International Panel As should become evident during the first day of the 
conference, a large part of Philip Morris’s operations takes place overseas. Indeed, 
the company’s products are:sold in nearly every country of the world. Accordingly, 
the second panel discussion will address some of the many complex legal issues 
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which arise from the: company’s international operations. Martin D. J. Buss, Vice 
President of Philip Morris International, will act as the speaker and moderator for 
the panel. Among, the topics; which the international panel will address are the 
following: 

International licensing of intellectual property rights; 

Acquisitions and divestitures in foreign countries; 

The impact of European unification and the United States- 
Canada Free Trade Agreement; 

Foreign joint ventures; 

Parent-subsidiary relations under international law; and 

Strategies for opening new markets, particularly in the Orient 
and Eastern Europe. 

Government Affairs Panel The third panel discussion will focus on areas of 
common interest to the Government Affairs, Corporate Affairs, Public Affairs, and 
Legal Departments, Guy L . Smith IV, Vice President of Philip Morris Companies 
Inc., will act as the speaker and moderator for the panel, which will address such 
matters as 

How the company responds to legislative proposals which it 
considers contrary to its interests; 

Strategies for affirmative programs such as tort reform; 

International issues, particularly in regard to smoking and health 
regulations; and 

How the legal department interacts with other departments on 
issues of public and government affairs. 

Product Liability and Product Recall Panel Philip Morris is dedicated to the 
highest standards of quality in all of its products. Like any company, however, it 
from time to time is faced with issues of product liability and recall. The fourth 
and 1 final panel discussion will address these topics. Fredric S. Newman,, Vice 
President and General Counsel of Philip Morris USA, will act as the speaker and 
moderator. Among'this panel's topics are the following: 
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The future of tobacco and alcohol product liability litigation; 

Key issues of tort law such as punitive damages, comparative 
fault, and the risk-utility doctrine; 

Crisis management and the handling of product recalls; 

Techniques for defending a product liability case; and 

The public relations implications of product recall and prod¬ 
uct liability litigation, 

LEGAL DEPARTMENT MANAGEMENT SESSIONS The first two and a; 
half days of the conference are devoted to sessions on the business; activities of 
Philip Morris and to major substantive legal issues which confront many or alii of 
the company’s lawyers. The remainder of the conference is devoted to a discussion 
of the law department itself. The overriding purpose of these sessions is to identify 
specifically how Philip Morris lawyers can ensure that they continue to provide the 
company with the best possible legal! services. 

Synergy Recently, the company has sought w^ays in which it can improve its 
efficiency through the concept of synergy. Consistent with these company-wide 
efforts, the legal department has also begun to seek ways to improve the quality of 
the legal services it; provides through synergy. Doing so may be as simple as 
encouraging lawyers from different operating companies to coordinate on issues of 
common interest. The panel! discussions have highlighted but a few corporate and 
legal issues of common interest. Synergy can; be an important concept; in many 
other areas. In order to identify these areas, the concept of synergy will be a central 
theme of the sessions on legal department management. 

Breakout Sessions On; Wednesday afternoon, after presentations regarding the 
individual!legal departments whthin the company, legal department members present 
ati the conference will break into groups of approximately fifteen lawyers each to 
take part in simultaneous; discussion sessions. The groups are composed of lawyers 
from different operating companies w'ho w r ork in similar practice areas; or w'ho 
practice in the same foreignicountiry. The breakout sessions w r ill address the following 
topics: 
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Computerization; 

Departmental organization and structure; 

Recruiting, training, and compensation; 

Sharing legal resources company-wide; and 

Use of outside counsel. 

On Thursday morning, the discussion leaders from each breakout group will 
report back to the conference in a plenary session. After the reports are given, 
there will be a half hour of questions to the reporters sitting as a panel and an open 
discussion of these issues., Additional information about the breakout sessions; is 
contained in Tab VIII 

DOCUMENT GENERATION AND RETENTION After the reports from the 
breakout sessions, there will be a thirty minute presentation concerning document 
generation and retention procedures. This presentation willi focus on the legali 
department’s role in how the company handles the critical issue of document control. 

FOLLOW UP It should be obvious that the conference will require hard work 
by everyone: Many issues will be discussed and, it is hoped, much will be learned. 
To ensure that this learning is preserved, participants will receive a post-conference 
memorandum which will summarize the proceedings and describe projects for 
subsequent implementation. Through the memorandum and efforts to act on the 
learning which is sure to flow from a convocation of the entire Philip Morris legal 
department, the conference should prove tobe of lasting importance. 
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A. Administrative Details 
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ADMINISTRATIVE DETAILS 


ADDRESS 

Ritz-Carlton Hotel 
200 Vanderbilt Beach Road 
Naples, Florida 33963 
Tel: (813) 598-3300' 

Telex: 522450 


AGENDA 

Any changes to the agenda will be posted at the Hospitality Desk. Attendance at 
all scheduled functions is expected. 

ARRIVALS 

Attendees should arrive at the hotel on the afternoon of Sunday, April 2, 1989. 
Transportation Desks will be set up at the Naples and Fort Myers airports to arrange 
all' transportation! to the hotel. A Philip Morris registration desk will be set up in 
the hotel’s lobby to 1 handle all conference check-ins. 


AUDIOVISUAL 

Tony Gerena, of Philip Morris’s headquarters services in New York, will be present 
at the conference to operate audiovisual equipment. Speakers are asked to use 
glass-mounted 35mm slides and 3/4’" videotape. Speakers who do not plan to run 
their own slides should provide a cued copy of their presentation in advance of the 
conference. 

CLOTHING 

Casual dress -- slacks and sport shirts for men and slacks, skirts, blouses, or dresses 
for women -- is appropriate for all meetings. Cocktails and dinner each night are 
more formal events at which business attire would be appropriate. 
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CONFERENCE ROOMS 

Full conference sessions will be held in Salons III and IV. Names of break-out 
rooms are listed in Tab VII next to the group assignments. Any changes will be 
posted at the Hospitality Desk. 


DEPARTURE 

All participants should check at the Hospitality Desk on Tuesday to confirm Thursday 
departures. Luggage should be left outside guest rooms by 8:00 a.m. on Thursday 
morning. All kiggage should have a tag with' the owner’s name and destination 
clearly marked on it. Hotel bills will be left in each participant’s room on Wednesday 
evening. The bills should be reviewed for accuracy, initialed, and left with' the 
room key at the Hospitality Desk upon departure. 


DINING 

Dinner will be served on Sunday night; breakfast, lunch, and dinner will be served' 
on Monday through Wednesday; breakfast and lunch' will be served on Thursday. 
Upon arrival conference attendees will receive a list indicating the locations of all' 
meals. 


ELECTRICAL CURRENT 

The hotel’s electrical current is 110 volts, 60 cycles. The concierge can provide 
adaptors, 

GRATUITIES 

Philip Morris will pay all gratuities, including those for luggage handling, at the 
end of the conference. Participants are asked to refrain from individual tipping. 


HOSPITALITY DESK 

Beginning at 2:00 p:m. on Sunday and continuing daily from 7:30' a.m. to 6:00 p.m. 
until Thursday, there will be a Philip Morris Hospitality Desk located outside of 
the main conference room (Salons III and IV). Messages will be taken and posted 
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at the Hospitality Desk. The Hospitality Desk willimake arrangements for recreational! 
activities and'will arrange secretarial assistance -- typing, photocopy, facsimile, etc, 
-- as needed^ Peter Fr-omme,. of the Philip Morris Corporate Travel Department, 
willi also be present at the conference to assist with transportation arrangements, 
guest and meeting room requirements, andi any other special needs. 

NAME TAGS 

Upon arrival at the hotel, each participant will receive a name tag which should be 
worn to all meetings and functions. 

PARTICIPANTS 

A list of all conference participants as of March 1 is contained in Tab VIII. Pho¬ 
tographs of participants are also contained in Tab VIII. 

PERSONAL EXPENSES 

Any items of a purely personal nature, such as shop purchases, should be paid for 
personally. Philip Morris will pay for alt meals and drinks, planned evening events, 
and service in the hospitality suites, which will be open on Sunday through Wednesday 
nights. 


RESERVATIONS 

Guest rooms have been reserved for all attendees through Wednesday night. Peter 
Fromme of the Philip Morris Travel Department ((212); 880-4105) should be notified 
immediately of any changes, additions, or cancellations. 

SECRETARIAL AND SUPPORT SERVICES 

During 1 the conference, the group will have access to the following support services: 

Office A temporary office for the group’s exclusive use willi be set up in the 
Park Shore Room, which is oni the mezzanine level, one flight up from the main 
meeting room. The office will be equipped with, inter alia : 
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Personal computers with wordprocessing. Lexis, and Profs 
capability; 

A photocopy machine; 

A facsimile machine; and 
Generali office supplies 

Secretaries will be on call to assist with urgent work requirements. 
Telephones There will be a total! of ten direct dial telephones for the group’s 
exclusive use: 4 on the hospitality desk; 4 additional phones outside of the main 
meeting room; and 2 in the Park Shore Room office. 

SPORTS 

The Hospitality Desk can make arrangements for the following activities: 

Bicycling 

Golf 

Racquetball 

Sailing (rentals available at beach) 

Tennis 

The hotel has six outdoor tennis courts (three hard and three soft)i some of which 
will be reserved for the group’s exclusive use. The hotel also has a full fitness 
center at which participants will have guest privileges. 


WEATHER 

The-weather generally is pleasant but warm with average temperatures ini 
the mid-80s F. 
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B. Daily Agenda 
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DAILY AGENDA 


SUNDAY, APRIL 2 


6:30 PM — 

Cocktails 


7:30 PM 

7:30 PM — 

Banquet 


9:30 PM 


Welcome: 

Murray H. Bring 

Senior Vice President & General Counsel 
Philip Morris Companies Inc* 


Remarks: 

Hamish Maxwell 


Chairman & Chief Executive Officer, 
Philip Morris Companies Inc. 



10:30 AM — Break 

10:45 AM 
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Second Session 


:45 AM -- 
: 15 PM 

Michael A. Miles 

President & Chief Operating Officer, 
Kraft General Foods Group 


12:15 PM -- Luncheon Buffet 

1:15 PM 


L: 15 PM -- Third Session 

3:00 PM 

Geoffrey C. Bible 

President & Chief Executive Officer, 
Philip Morris International 

Frank E. Resnik 
Chairman, 

Philip Morris USA 


3:00 PM -- 
3:45 PM 


Views on the Transition from General Counsel 
to Chief Executive 

John M, Richman 

Vice Chairman of the Board, 

Philip Morris Companies Inc. and 
Chairman and Chief Executive Officer, 

Kraft General Foods Group 


3:45 PMi -- Company-Wide Planning Issues 

4:15 PM 

William /. Campbell 

Senior Vice President-Planning, 

Philip Morris Companies Inc. 


7:00 PM — Cocktails 

7:45 PM 


7:45 PM -- Dinner 

9:45 PM 

Speaker: John A. Murphy 

President, 

Philip Morris Companies Inc. 
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TUESDAY , /1PR/L 4 


7:00 AM — 
8:15' AM 


8:30 AM — 
10:30-AM 


Speaker and 


Panelists: 


10:30 AM -- 
10:45 AM 

10:45 AM -- 
1:00 PM 


Speaker and 


Panelists: 


Continental Breakfast 


Panel Discussion: Human Resources Issues 


Moderator: Richard L . Snyder 

Senior Vice President - Human 
Resources & Administration, 

Philip Morris Companies Inc. 

Warren H. Dunn 

Senior Vice President - Administration, 
Miller Brewing Company 

Donald Fried 

Philip Morris Companies Inc. 

William G. Os tan 

Kraft General Foods Group 

Burton L, Reiter 

Kraft General Foods Group 

Eric A. Taussig 

Philip Morris Management Corp. 


Break 


Panel Discussion: International Legal 
and Business Issues 


Moderator: Martin D J. Buss 

Vice President-Planning, 

Philip Morris International 

Frederick H. Dulles 
Philip Morris Europe 

Dagmar Y . F lei schmann-Fell owes 
Kraft General Foods Group 

Ehud Houminer 

President & Chief Executive Officer, 
Philip Morris USA 

Edward /. Moy 

Kraft General Foods Group 

Lee Poliak 

Philip Morris International 
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1:00: PM -- 
2:00 PM 


Luncheon Buffet 


2:00 PM -- Panel Discussion: Government and Public Affairs 

4:00 PM 

Speaker and Moderator: Guy L. Smith IV 

Vice President - Corporate Affairs, 

Philip Morris Companies Inc. 

Panelists: Calvin J. Collier 

Kraft General Foods Group 

David Greenberg 

Staff Vice President - Washington Relations, 

Philip Morris Management Corp. 

George L. Knox III 

Vice President - Public Affairs, 

Philip Morris Companies Inc. 

Margaret P. MacKimm 

Senior Vice President - Corporate Communications, 
Kraft, Inc. 

Andrew J . Schroder III 

Senior Vice President - Administration, 

General Foods Corporation 

Andrew Whist 
Senior Vice President, 

Philip Morris International 

David Zelkowitz 

Staff Vice President - Issues Management, 

Philip Morris Companies Inc. 


7:00 PM -- Cocktails 

7:45 PM 


7:45 PM -- Dinner 

9:45 PM 

Speaker: William Murray 

Vice Chairman of the Board, 
Philip Morris Companies line. 
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WEDNESDAY, APRIL 5 


7:00 AM -- Continental Breakfast 

8:15 AM 


8:30 AM -- Panel Discussion: Product Liability, Product Recall, 

10:30 AM and Crisis Management 


Speaker and Moderator: Fredric S. Newman 

Philip Morris USA 

Panelists: Donald W. Carlin 

Kraft General Foods Group 

Daniel P. Dockery 
Miller Brewing Company 

Marc S. Firestone 

Philip Morris Companies Inc. 

Alexander Holtzman 
Philip Morris Companies Inc. 

Geoffrey Kent 

Kraft General Foods Group 

Steven C. Parrish 
Philip Morris Europe 




10:30 AM -- Break 

10:45 AM 

10:45 AM -- Introduction to Sessions on Legal 

11:00 AM Department Operations: Murray H: Bring 


11:00 AM -- Overview of Individual Legal Departments 

12:30 PM: 


Calvin J. Collier 

Kraft General Foods Group 

Peter J. De Luca 

Kraft General Foods Group 


Donald Fried 

Philip Morris; Companies Inc. 


Fredric S . Newman 
Philip Morris USA 


Lee Poliak 

Philip Morris International 

William G. Schmus 
Miller Brewing Company 

William K. Smith 
Mission Viejo Realty Group 
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12:30 PM — 

1:30 PM 

Buffet Luncheon 

1:30 

3:30 

PM — 

PM 

Breakout Sessions 

7:00 

7:30 

PM — 

PM 

Cocktaiis 

7:30 

9:30 

PM — 

PM 

Closing Banquet 

Speaker: Senator Howard H. Baker , Jr . 


THURSDAY , APRIL 6 


7:00 AM — Continental Breakfast 

8:15 AM 


8:30 AM — Reports from Breakout Group Leaders 

10:30 AM 


10:30 AM — Document Generation and Retention 

1 H:00 AM 

Fredric S. Newman and Marc S. Firestone 



11:00 AM — Open Discussion and Concluding Remarks: Murray H. Bring 

12:00 PM 


12:00 PM — Buffet Luncheon 

1:00'PM 
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III. Legal Department 
Overview 
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The Philip Morris family of companies now constitutes a worldwide business 
enterprise with over $40 billion a year in sales. To handle the countless legal issues 
arising from its businesses, Philip Morris has at its service approximately 140 in-house 
lawyers around the world; Overall the legal department’s organization reflects the 
company’s business structure. In addition to lawyers who manage the legal affairs 
of Philip Morris Companies Inc., there are individual legal departments in each of 
the domestic operating companies and foreign operations. The General Counsel 
presentations on Wednesday will provide a detailed description of the department. 
In broad terms, however, the department is currently organized as follows: 

PHILIP MORRIS COMPANIES INC. -- 4 lawyers in New York; Murray Hi 
Bring, Senior Vice President and General Counsel. The lawyers directly associated 
with'Philip Morris Companies Inc. are responsible for the legal affairs of the parent 
corporation and for coordinating the legal activities of the operating companies, 
especially in regard to matters of significance to the corporation as a whole. 

Philip Morris Management Corp . -- 6 lawyers in New York. In addition to 
the Philip Morris Companies lawyers, there are six lawyers who are responsible for 
matters related to the holding company and to one or more of the operating companies. 
These lawyers; are part of a corporate division'known as Philip Morris Management 
Corp. and are responsible for, inter alia , (a) trademark work on'behalf of Philip 
Morris USA, Philip Morris International; and Miller; (b) labor and employment 
issues related to the corporate staff as well as Philip Morris USA and Philip Morris 
International; (c) corporate finance, securities; matters, and the corporate secretary 
function; (d) public affairs issues; (e) political contributions and election law 
compliance; and (:f) the legal affairs of Philip Morris Credit Corporation, the 
company’s financial services and leveraged leasing subsidiary. Also employed: by 
Philip Morris Management Corp. are the lawyers specifically affiliated with Philip 
Morris USA and, in the United States, Philip Morris International. 
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Philip Morris USA -- 3 lawyers in New York, 2' in Richmond, Virginia; 
Fredric S. Newman, Vice President and General Counsel. The leading cigarette 
manufacturer in the United States, Philip Morris USA ("PM USA") produces 
Marlboro, the largest-selling cigarette in the world, and other leading brands such 
as Merit, Benson & Hedges, Virginia Slims, and Parliament Lights. The PM USA 
legal department is responsible for the legal affairs related to the manufacture and 
sale of these products. Among the more critical issues which the PM USA lawyers 
face are product liability lawsuits which seek damages for injuries allegedly sustained 
as a result of smoking cigarettes, federal and state legislative activities of particular 
concern to the tobacco industry, and compliance with the numerous restrictions on 
cigarette advertising and marketing. Responsibility for these and similar matters is 
divided among PM USA’s lawyers in New York. The two PM USA lawyers located 
in Richmond, the site of the company’s main manufacturing facility, are responsible 
for all patent work related to Philip Morris USA. 

Philip Morris International 4 lawyers in New York, 25 lawyers overseas; 
Lee Poliak, Vice President and General Counsel. The international counterpart to 
Philip Morris USA, Philip Morris International markets approximately 140'cigarette 
brands in more than 170 countries and territories through a network of manufacturing 
facilities, licensees, and export sales organizations. Accordingly, the Philip Morris 
International! lawyers handle such matters as international licensing, related intel¬ 
lectual property issues, and other commercial issues which arise under United States 
or foreign law. The Philip Morris International lawyers in New York tend to 
specialize in specific territories such as Europe, Latin America, and the Orient. 
Philip Morris also has in-house lawyers who are located in many of Philip Morris’s 
major international markets. Thus, there are eight lawyers in Lausanne, Switzerland, 
headquarters of the regionali organization responsible for Europe, the Middle East, 
and Africa; five in Munich, Germany; and two in Holland. There are also eight 
lawyers in South America and three in Australia. Responsibility is generally divided 
among these lawyers according to geographic regions and professional specialty. 
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MILLER BREWING CORPORATION -- 8 lawyers in Milwaukee, Wisconsin; 
William G. Schmus, Vice President and General Counsel. Miller, which is the second 
largest brewer in the United States* markets Miller High Life, Miller High Life 
Genuine Draft, Milter Lite, Milwaukee’s Best, Meister Brau, Lowenbrau, and 
Leinenkugel. Much of Miller’s legal work relates to the web of federal and state 
regulations which govern the brewing industry. Like the tobacco industry, almost 
every aspect of the brewing industry -- the choice of product ingredients, advertising, 
labeling, and warnings* to name but a few -- is heavily regulated and raises a legal 
issue on which the Miller legal department is consulted. Milter lawyers are also 
involved in structuring and maintaining Milter’s distribution networks throughout 
the United States and in several foreign markets and in matters before federal and 
state regulatory agencies. Further, the beer and liquor industry has recently begun 
to confront product liability claims, similar to those confronting the tobacco industry, 
in which plaintiffs seek damages for injuries allegedly sustained as a result of alcohol 
consumption. These cases include claims brought by direct consumers of alcoholic 
beverages as welli as claims which rest on allegations of prenatal injuries allegedly 
associated with a "fetal alcohol syndrome." Miller’s lawyers tend to specialize ini 
one or more practice areas and are given responsibility for specific business units 
within Milter. Overall, however, the Miller legal department does not have formal 
divisions. 

MISSION VIEJO REALTY GROUP — 3 lawyers in Mission Viejo, California, 
2 lawyers in Denver, Colorado; William K. Smith, Vice President and General 
Counsel. Mission Viejo is a community development and business property developer 
in southern California and Colorado. The Mission Viejo legal department, split 
between California and Colorado* handles issues related primarily to entitlements 
structuring and defense, environmental law, real estate transactions, and construction 
contracts and disputes, 

KRAFT GENERAL FOODS GROUP — 58 lawyers in the United States; H9 
lawyers overseas; Calvin J. Collier, Senior Vice President and General Counsel. 
Formed in February 1989, Kraft Generali Foods Group is one of the world’s leading 
food manufacturers^ Kraft General 1 Foods; Group has seven operating units and is 
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headquartered in Glenview, Illinois. The operating units are: General Foods USA, 
Kraft USA, Kraft General Foods International, Kraft General Foods Canada, Oscar 
Mayer, Kraft General' Foods Frozen Products, and U.S. Commercial Products, 
Consistent with the formation of Kraft General Foods Group, there is now a; single 
legal department which services the legal affairs of Philip Morris’s food operations, 
The department’s lawyers are currently located in Glenview, Illinois; White Plains* 
New York; Madison^ Wisconsin; Philadelphia, Pennsylvania; and in most of the 
company’s major international markets. 

In broad terms, the department consists of lawyers whose primary responsi¬ 
bilities are to a particular operating unit and of lawyers who specialize in particular 
practice areas. Thus, the department handles a variety of commercial issues such 
as advertising and marketing programs, antitrust compliance, and contract negoti¬ 
ation; matters related specifically to a food company, such as proceedings before 
the Food and Drug Administration; labor, environmental, and intellectual property 
issues; product recall and crisis management; and legislative affairs. 
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EXECUTIVE BIOGRAPHIES 


HAMISH MAXWELL was elected Chairman of the Board and Chief Executive 
Officer by the Board of Directors of Philip Morris Companies Inc. on July 1, 1984. 
Mr. Maxwell, a director of the corporation, since 1974, had served as President and 
Chief Operating Officer since December 1983. Mr. Maxwell served as Executive 
Vice President of Philip Morris Incorporated and President and Chief Executive 
Officer of Philip Morris International from November 1978 until December 1983. 
He was elected a Vice President of Philip Morris Incorporated in 1969 and Senior 
Vice President in. 1976. 

Mr. Maxwell joined Philip Morris in 1954 as a salesman in Richmond; Virginia. 
He transferred to the Market Research Department at Philip Morris’s corporate 
headquarters in New York the following year. In 1956 he joined the Advertising 
Department. He joined Philip Morris International in 1961 as Director, Advertising 
and was appointed Vice President, Director of Marketing in 1963. He served; as 
Regional Vice President, Asia/Pacific, from 1965 until 1973, when he was elected 
Executive Vice President, Canadian and Asia/Pacific Regions. He became Executive 
Vice President, Asia/Canada and Europe/Middle East/Africa Regions in 1975. Mr. 
Max well was elected to the Board of Directors of Bankers Trust Company in January 
1984. 

Born in Liverpool, England, Mr. Maxwell received a B.A. degree from. 

Cambridge University. He served in the Royal Air Force from 1944 to 1947. 

* * * 

GEOFFREY C. BIBLE was elected President and Chief Executive Officer of 
Philip Morris International on April H, 1987. He was previously Executive Vice 
President of Philip Morris International. Mr. Bible joined Philip Morris Europe in 
1968 as Manager of Finance. He managed the Geneva office of Ralph W. King 1 
Yuill, an Australian stockbroker and investment company, front 1970-1976. In 
1976, he assumed the post of Director, Planning of Philip Morris Europe/Middle 
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East/Africa. He was appointed a Vice President of Philip Morris International in 
1978. He served as Managing Director, Philip Morris Australia from 1981 until 
December 1983, when he became an Executive Vice President of Philip Morris 
International. Mr. Bible is a recipient of the Philip Morris "Gold Ring Awardl" 

Born in Canberra, Australia, Mr. Bible was graduated as a member of the 
Institute of Chartered Accountants in Australia in 1958 and as a member of the 

Chartered Institute of Management Accountants in the United Kingdom in 1968. 

* * * 

MURRAY H. BRING was appointed Senior Vice President and General Counsel 
for Philip Morris Companies Inc. on July 1, 1988. He was elected to the Board of 
Directors of the corporation on September 28, 1988. Mr. Bring joined Philip Morris 
as Associate General Counsel in December 1987. He was previously a senior partner 
with the law firm of Arnold & Porter in Washington, D.C., having been associated 
with the firm since 1965. He became a partner of the firm in 1967. Prior to joining 
Arnold & Porter, Mr. Bring was Director of Policy Planning, Antitrust Division, of 
the U.S. Department of Justice from 1963 to 1965; Special Assistant to the Assistant 
Attorney General in charge of the Civil Division of the U.S. Department of Justice 
from 1961 to 1962; and a law clerk to Chief Justice Earl Warren from 1959 to 1961. 

Mr. Bring was graduated from the University of Southern California in 1956. 
He earned an LL.B. degree from New York University in 1959. He was Editor- 
in-Chief of the New York University Law Review, 1958-1959. Mr. Bring is a member 

of the Order of the Coif, Phi Beta Kappa, and Phi Kappa Phi. 

* * * 

BRUCE S. BROWN 1 was appointed Staff Vice President and Director, Taxes 
for Philip Morris Companies Inc. in May 1981. Mr. Brown is a Certified Public 
Accountant and a member of the New York Bar. Before joining Philip Morris, Mr. 
Brown w'as Assistant Vice President, Taxes for American Home Products Corp: in 
New York City from* 1976-1981. Prior to that, he was Tax Manager for Arthur 
Andersen & Co. from 1967-1976 and Consolidation Accountant for CBS, Inc. from 
1963-1966, both in New York City. 

Mr. Brown is on the Board of Directors of Philip Morris; Credit Corporation. 
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In addition to the New York Bar, he is a member of the American Bar Association 
(Tax Section), the Tax Executives Institute, the New York State Society of CPA’s, 
and the Harvard Club of New York City. A native New Yorker, Mr. Brown was 
graduated from Harvard University in I960 with an A.B. degree in Economics, and 
receiveda J.D. degree from Fordham Law School in 1966. He also studied accounting 

at the Baruch Graduate School of Business. 

* * * 

MARTIN D.J. BUSS was appointed Vice President, Planning, Philip Morris 
International on February 1, 1986. He had served as Director of Planning for Philip 
Morris International since January 1983. Mr. Buss was formerly a senior consultant 
with Arthur D. Little in Cambridge, Massachusetts from 1978 to 1982 and Director 
of Organization and Planning for Bank Union Madrid from 1977 to 1978. Prior to 
that he was a senior consultant at McKinsey & Co. in Zurich^ Paris, and Madrid 
from. 1972 to 1977. 

Born in London, England, Mr. Buss was graduated from the City of London 
Collfege, London, England and is a chartered company secretary of the U.K. He 
has authored articles for various management publications, including several for the 
Harvard Business Review . 

* * * 

WILLIAM I. CAMPBELL was elected Senior Vice President, Corporate 
Planning for Philip Morris Companies Inc. on February 22, 1989. Mr. Campbell 
was- previously Executive Vice President, Marketing and Sales for Philip Morris 
USA since July 1983. Mr. Campbell joined the Marketing Research Department 
of Benson & Hedges (Canada), a Philip Morris subsidiary, in 1967. He subsequently 
held a number of marketing and sales positions and in 1974 became Vice President, 
Director of Marketing. In 1977, Mr. Campbell was appointed Vice President of 
.Philip Morris Asia/Canada and became Executive Vice President the following year. 
He was named President of Philip Morris Asia, Inc. in 1980 and appointed a Vice 
President of Philip Morris International in 1981. 

Mr. Campbell was born in Regina, Saskatchewan, Canada and was raised! in 
Edmonton, Alberta. Hfc was graduated from the University of Alberta with a B.A. 
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degree in Economics in 1965. He received an M.B.A. from the University of Western 
Ontario School of Business Administration in 1967. Mr. Campbell is a Director of 
the MacDowelli Colony, Inc. 

* * * 

WARREN H. DUNN was named Senior Vice President, Administration of 
Miller Brewing Company in August 1984. Mr. Dunn is responsible for legal, finance 
and accounting, corporate affairs, purchasing, information services, and international 
functions of the company. Mr. Dunn began his career with Miller in 1966 as 
Assistant Counsel. In January 1974, he was appointed General Counsel and Secretary. 
In August 1975, he was named Vice President and General Counsel. Mr. Dunn is 
a member of the State Bar of Nebraska, the State Bar of Wisconsin, and the American 
Bar Association. 

Before joining Miller, Mr. Dunn was a special agent for the U.S. Department 
of Justice - FBI. Mr, Dunn earned a B.S. degree in business administration and a 

J.D. degree from Creighton University. 

* * * 

JAMES G. GILLERAN was elected President and Chief Executive Officer of 
Mission Viejo Realty Group Inc. on January 1, 1988. Mr. Gilleran previously served 
as President of Mission Viejo Company since 1986 and President and Chief Operating 
Officer of Mission Viejo Realty Group Inc. since June 1987. He is responsible for 
all U.S. operations, including the Mission Viejo, Aliso Viejo, and Highlands Ranch 
projects in California and' Colorado. Mr. Gilleran is also Chairman of the Board 
of the Mission Viejo Company Board of Directors. 

Mr. Gilleran joined Mission Viejo in 1971 as Vice President, Finance and 
Administrative Services. In 1976, he was appointed Executive Vice President, and 
in 1979, he w'as named President of Mission Viejo Company’s California Division. 
In 1983, he became Executive Vice President of Mission Viejo Realty Group Inc. 

Prior to joining Mission Viejo, Mr. Gilleran was Assistant Controller for Philip 
Morris Incorporated. He served in the company’s financial division in various 
capacities from 1957-1971. Earlier, Mr. Gilleran spent two years with Standard Oil 
Company as a Foreign Operations Auditor based in Bombay, India^ and three years 
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with Peat;. Marwick, Mitchell! and Company in New York as a Staff Auditor. 

Mr. Gilleran is a member of the Urban Land Institute, the International New 
Towns Association (INTA), and the 1987 Congressional Medal of Honor Host 
Committee. He is a member of the Board of Directors of Southern Area Foster 
Care Effort (S.A.F.E*). Mr. Gilleran has also served as an Orange County Board 
of Supervisors appointee to the Public/Private Partnership Advisory Group and on 
the Board of Directors of Orangewood - A New Home for Dependent Children, 
where he was responsible for construction'of the project. He is a former member 
of the Natural History Foundation of Orange County and the Orange County Juvenile 
Justice Commission. Mr. Gilleran was graduated from Bryant College in Providence, 
Rhode Island: with a B.S. degree in Accounting. He also attended Albany Business 
College and Columbia University. 

* * * 

LEONARD J. GOLDSTEIN was appointed President and Chief Executive 
Officer of Miller Brewing Company in January 1988. Mr. Goldstein began his 
career with Miller in March 1962 as a territory sales representative in the company’s 
Eastern Region and!, in April 1962, he was appointed State Manager there. In 
October 1966, he was appointed Regional Sales Manager and, in November 1970, 
was named Regional Manager. Mr. Goldstein was appointed Field Sales Manager 
at corporate in April 1972 and, in May 1975, he was named Director of Field Sales. 
He was named Vice President for Sales in April 1979. In November 1985, he was 
named Senior Vice President for Sales, making him responsible for the company’s 
field sales, distributor communications, and retail sales functions. Before joining 
Miller, Mr. Goldstein spent 10 years with the Jacob Ruppert Brewery where he rose 
from Salesman to Wholesale Sales Manager. Mr. Goldstein received a B.S. degree 

in Marketing from New York University, School of Commerce. 

* * * 

DAVID I. GREENBERG was appointed Staff Vice President, Washington 
Relations for Philip Morris Management Corp. in October 1988. Prior to joining 
Philip Morris, Mr. Greenberg was an attorney with the law firm of Arnold & Porter 
from 1984-1988 and left the firm as a partner. From 1981-1984, he was Legislative 
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Director and General Counsel for the Consumer Federation of America, where he 
was its principal!legislative representative, lawyer, and spokesperson. Mr. Greenberg 
was also a legislative representative for Ralph Nader from 1975-1977. Mr. Greenberg 
receivedia J.D./M.B.A. degree from the University of Chicago Law School/Graduate 
School of Business in 1981. He also attended Williams College and was elected to 
Phi Beta Kappa. 

* * * 

EHUD HOUMINER was appointed President and Chief Executive Office of 
Philip Morris USA on February 1, 1989. Mr. Houminer was previously Senior Vice 
President, Planning for Philip Morris Companies Inc. since April 1987. Mr. Houminer 
joined Philip Morris International in 1966, as Coordinator, Asia and Pacific Region, 
and was named Director, Finance and Administration, at Godfrey Phillips India, 
Ltd. in 1970. He served in the same capacity for Philip Morris (Australia) Ltd., 
based in Melbourne, from 1972-1976, at which time he was appointed Vice President, 
Finance and Administration, for Philip Morris Europe/Middle East/Africa. He was 
appointed a Vice President of Philip Morris International in December 1981 and 
was named Vice President, Planning for Philip Morris Companies Inc. in July 1984. 
Mr. Houminer is a recipient of the Philip Morris "Gold Ring Award." 

A native of Jerusalem, Israel, Mr. Houminer holds an M.B.A. degree from 

the Wharton School of the University of Pennsylvania. 

* * * 

- GEORGE L> KNOX III was appointed Staff Vice President, Public Affairs 
for Philip Morris Companies Inc. in May 1987. He was previously Director, Corporate 
Communications, Philip Morris Management Corp. since January 1985. 

Mr. Knox joined Philip Morris in 1977 as Manager, Internal Management 
Consulting and was appointed Manager, Corporate and Financial Relations in May 
1979. He was appointed Director, Financial Relations and Administration in March 
1983. Prior to joining the company, Mr. Knox was associated with McKinsey & 
Company, Inc., where he participated in a number of consulting projects with an 
emphasis on organization and marketing. He was formerly a member of the Foreign 
Service of the United States, lastly responsible for the Fulbright Fellows program 
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for East Asia, and prior to that, served as Third Secretary of the U.S. Embassy in 
Tokyo. 

A native of Indianapolis, Indiana, Mr. Knox received a B.S. degree in Political 
Science from Tuskegee University ini 1967. He then studied international relations 
at the American'University as a Foreign Affairs Scholar (a Ford Foundation Program). 
In 1975, he earned an M.B.A. degree from the Harvard Business School, where he 
was a COGME fellow. He served with the United States Air Force as a 2nd lieutenant 
during 1967-68. Mr. Knox is a Trustee of the Studio Museum in Harlem, a Director 
of the Independent College Fund of New York, and a member of the Civilian Public 

Affairs Committee of the U.S. Military Academy at West Pointl 

* * * 

MARGARET P. MACKIMM joined Kraft, Inc. in 1972, was elected an officer 
of the company in 1975, and was named Senior Vice President of Public Affairs in 
1980. In 1980, Kraft, Inc. and Dart Industries Inc. merged to form Dart & Kraft, 
Inc., of which Mrs. MacKimm was elected Vice President of Public Affairs. In 
November 1986, following the separation of most of the company’s non-food 
businesses. Dart & Kraft was renamed Kraft, Inc., and Mrs. MacKimm was elected 
Senior Vice President, Corporate Communications. Prior to joining Kraft, Mrs. 
MacKimm' was employed as a journalist and a public relations executive for a 
Chicago-based manufacturing firm. 

Mrs. MacKimm was elected to the Board of Directors of F.W. Woolworth Co. 
in T977 and E.I. Du Pont de Nemours & Company in 1979. She is a trustee of the 
National 4-H Council^ a member of the Executive Committee of the Chicago 
Community Trust, and a director of the Chicago United Way/Crusade of Mercy. 

She is a director of the World Press Institute. 

* * * 

MICHAEL A. MILES is President and Chief Operating Officer of Kraft 
General Foods Group: He joined Kraft as President and Chief Operating Officer 
in 1982 and became Chief Executive Officer in 1988. Prior to joining Kraft, Mr. 
Miles was with Heubleihi, Inc., a subsidiary of R. Jl Reynolds Industries, Inc., where 
he was Senior Vice President of Foods and Chairman of Kentucky Fried Chicken' 
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Corporation' (KFC) worldwide. Mr. Miles joined Heublein in 1971 as Senior Vice 
President of Marketing for its Kentucky Fried Chicken subsidiary. From 1972 to 
11975 he was Vice President and General Manager of the Grocery Products Group, 
and in. 1976 and 1977, served as Group Vice President of Heublein’s international 
operations. He was named Chairman of KFC in 1977 and Senior Vice President 
for all food operations in 1980. Prior to joining Heublein, Mr. Miles was with Leo 
Burnett Co., a Chicago-based advertising agency, from 1970 to 1980. His account 
responsibilities included Joseph Schlitz Brewing Co., The Proctor & Gamble Col, 
and Kentucky Fried Chicken. 

Mr. Miles is a director of First Chicago Corporation and Capital Holding 
Corporation. He is a trustee of Lake Forest College, a member of the advisory 
council of the J.L. Kellogg Graduate School of Management at Northwestern 
University and serves on the business advisory council for Carnegie Mellon Uni¬ 
versity. Mr. Miles is a director of National Junior Achievement, Junior Achievement 
in Chicago, and The Lyric Opera of Chicago. Mr. Miles earned a B.A. degree in 
1961 from Northwestern University’s Medill School of Journalism, where he majored 
in advertising. 

* * * 

JOHN A. MURPHY was elected President of Philip Morris Companies Ihc. 
by the Board of Directors on July l, 1984. Prior to becoming President of the 
corporation, Mr. Murphy, a director of the company since 1971, had been Group 
Executive Vice President with Miller Brewing Company, The Seven-Up Company, 
and Mission Viejo Realty Group Inc. reporting to him. Mr. Murphy was elected; 
Group Executive Vice President of Philip Morris Incorporated and Chairman and 
Chief Executive Officer of Miller Brewing Company in July 1978. He was previously 
an Executive Vice President of Philip Morris Incorporated and President and Chief 
Executive Officer of Miller Brewing Company. 

Mr. Murphy was elected President of Miller Brewing Company in March 1972, 
having been made Chief Executive Officer and a member of the Board ; of Directors 
of Miller in September 1971. He was elected a Vice President of Philip Morris 
Incorporated in August 1967, and an Executive Vice President in August 1976. 
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Prior to Mr. Murphy’s election'as President and Chief Executive Officer of Miller, 
he was Assistant to the President and Executive Vice President of Philip Morris 
International. Under his stewardship; Philip Morris became the largest American 
tobacco company in Europe, Africa, andi Latin America. Mr. Murphy had previously 
served as Assistant General Counsel for Philip Morris, a post he assumed upon 
joining the company in 1962. Prior to that, he had been a member of the New 
York law firm of Conboy, Hewitt, O’Brien and Boardman. 

Mr. Murphy is on the Board of Directors of National Westminster Bank USA. 
He also serves on the Board of Directors and Executive Committee of Keep America 
Beautiful, Inc. Mr. Murphy serves on the Board of Trustees of the North Shore 
University Hospital in Manhasset, New York; Marquette University; and Alverno 
College. A member of the American and New York Bar Associations, he is on the 
Board of ConsultOrs of the Villanova University School of Law. He is also a member 
of the Business Committee of the Metropolitan Museum of Art. In December 1980, 
he was elected a member of the American Association of Master Knights of the 
Sovereign Military Order of Malta. Mr. Murphy has received many prestigious 
awards, including the "Roberto Clemente Award" from the National Association for 
Puerto Rican Civil Rights and the "Distinguished Public Service Award" from the 
Anti-Defamation League Appeal. In April 1982, he received the Blackbook 
Humanitarian Award in recognition of his uncommon level of understanding and 
commitment to providing a climate conducive to minority upward mobility. In May 
1982, Mr. Murphy received an honorary Doctor of Commercial Science degree from 
Villanova University and in October 1982, he received the New York Boys’ Club 
1982 Harriman Award. He is also a recipient of the Philip Morris "Jewel Ring 
Award" and the Philip Morris "Gold Ring Merit Award." 

In 1977, Mr. Murphy was named Adman of the Year for 1977 by the editors 
of Advertising Age magazine. He was also named the 1977 Marketing Man of the 
Year bv the Sales and Marketing Executives of Milwaukee and one of the Best 
Corporate Chief Executives of Achievement in 1977 by the Gallagher Report, a 
newsletter for chief executives across the country. In May 1979, he received the 
Marketing. Statesman of the Year Award from Sales and Marketing Executives 
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